


Lloyd Kramer, NATIONALISM



Lloyd Kramer











Lloyd Kramer



� National identity persists in a globalising world, and
perhaps the nation remains the pre-eminent entity around
which identity is shaped.

� Dominant theories of the nation are concerned with� Dominant theories of the nation are concerned with
political economy and history, and the national cultural
elements they refer to are either in the realm of high
culture, are the ‘invented traditions’ and ceremonies
concocted many years ago, or are versions of folk culture.

� These are reified notions of culture, which, while certainly
still relevant, are only a small part of the cultural matrix
which surrounds the nation. (Edensor 2002: vii)



� Theories concerned with accounting for the changing
conditions generated by globalisation, or those
heralding a postmodern epoch, have focused on the
decentring of identity, in contradistinction to previously
bounded, coherent modern identities – like national
identity – which are being superseded.identity – which are being superseded.

� Greater social and actual mobility, the fragmentation of
classes, the growing importance of consumption and the
rise of ‘identity politics’ have increasingly influenced
identity formation.

� Moreover, supposedly mobile identities increasingly
move across various sites, amongst different people,
and in diverse cultural contexts.



� Castells (1996) has put forward the notion of a ‘network
society’ emerging from processes of globalisation,
comprising economic, political and technological flows;

� Appadurai (1990) has offered a highly influential
scheme which suggests that globalisation is
characterised by disjunctive flows of people
(‘ethnoscapes’), technology (‘technoscapes’),
information (‘mediascapes’), ideas and ideologies
(‘ideoscapes’) and money (‘financescapes’) which(‘ideoscapes’) and money (‘financescapes’) which
undercut nationally organised modes of distribution
and control.

� Such ideas challenge bounded notions of society,
since a host of interconnected flows and pathways
impact in uneven ways in varied contexts.



Globalisation promotes the mutation of

national identity resulting from ‘the

imposition of the conceptual grid of

nationality on exchanges and interactions innationality on exchanges and interactions in

the global arena’ (Cubitt, 1998: 14)

� Identity is always in process, is always being

reconstituted in a process of becoming and

by virtue of location in social, material,

temporal and spatial contexts.



� Like other identities, nationhood is ‘constituted through powerful
and intersecting temporal regimes and modes of dwelling and
travelling’ (Urry, 2000: 18).

� For instance, as national and local territories become increasingly
permeable, so iconic representations are peddled across the
world as markers of national identity.
permeable, so iconic representations are peddled across the
world as markers of national identity.

� What may be useful as marketing shorthand for tourists,
entrepreneurs and television audiences may also be re-enchanted
back home, repatriated to serve national(ist) interests.

� National identity has become decentred but has also been
recentred, and is continually being redistributed in matrices which
extend from the local to the global. And


