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MARKET SURGES DESPITE BJP WASHOUT

The week under re-
port opened the week
with mega loss but
thereafter gained for
the rest of the sessions
to close the week on a
green note. Monday
marked mega loss fol-
lowing Exit Poll indica-
tion of BJP washout.
But thereafter, market
that had already dis-
counted the impact of
BJP loss in five state
elections, it started
gaining momentum. Al-
though global scenewas
not clear and Brexit as
well as US-Chinatrade
war imbroglio contin-
ued. Some positive de-
velopment indication on
US-China trade war
propelled value buying.
Market expected more
sops from BJP Govern-
ment to cover up the
recent losses in forth-
coming Loksabha elec-
tions and bulls started
chasing fancy counters.
On the last day, market
moved in a narrow
range despite higher |1 P
and lower CPI data.

Benchmark indices
dropped sharply on
Monday weighed by
slide in index heavy-
weights like Reliance
Industries, K otak
MahindraBank, HDFC
and Infosys. BSE
Sensex lost 713.53
pointsto end the day at
34,959.72. Nifty lost
205.25 pointsto close at
10,488.45. The Sensex
dropped below the psy-
chologically important
35,000 mark.

Indiceslogged mod-
est gainson Tuesday led
by gains in heavy
weights ITC, State
Bank of Indiaand Axis
Bank. The Sensex
settled above the psy-
chological 35,000 mark
after sliding below that
level in intraday trade.
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BSE Sensex rose
190.29 pointsto close at
35,150.01. Nifty rose
60.70 points to end the
day at 10,549.15.

Wednesday marked
opening with rally on
broad-based buying de-
mand in index heavy
weights. BSE Sensex
gained 629.06 pointsto
end the day at
35,779.07. Nifty rose
188.45 pointsto close at
10,737.60.

Benchmarks logged
modest gainson Thurs-
day following strong
domestic economic
data. The Sensex
settled below the psy-
chological 36,000 level
after moving above and
below that level in
intraday trade. BSE
Sensex rose 150.57
points to close at
35,929.64. Nifty rose
53.95 points to end the
day at 10,791.55.

Benchmark indices
ended with small gains
on Friday. The Sensex
ended below the psy-
chological 36,000 mark
after moving above and
below that level in
intraday trade. The
Sensex rose 33.29
points to end the day at
35,962.93. Nifty rose
13.90 pointsto close at
10,805.45.

During the week
Oriental Aromatics
turned ex-bonus (1 for
1) aswell as ex-split (2
for 1).

During the week
dividend announcement
cameinfrom Indian Oil
(67.50%) etc.

Dollar firmed up
around Rs. 71.90 adol-
lar by week end. Brent
Crude Oil eased to
around 61.30$ a barrel

by week end. Now all
eyes will beon US Fed
meet, Q3 advance tax
data and the global mi-
cro economic data. In
absence of any major
factors, market may
turn range bound for the
ensuing week. FlIswill
be on holiday mood and
thus market will be
largely witness domes-
tic operators' action.

Amidst such a sce-
nario NSE Nifty and
B SE Sensex may hover
between 11200-10100
and 36700-34200 re-
spectively for the ensu-
ing week.

White Organic to
consider bonusissue on
17.12.2018 and Con-
tainer Corp to consider
bonus issue on
20.12.18.

DISCLAIMER: No
financial information
whatsoever published
anywhere here should
be construed as an of-
fer to buy or sell secu-

As can be seen from the table below, during the week, indi-
ces moved in the range of 10838.60-10333.85 and 36095.56-
34426.29 for NSE Nifty and BSE Sensex respectively.

([ NSE Nifty )
Date Open  High Low Close Diff
10-Dec-18  10508.7 10558.85 10474.95 10488.45 -205.25
11-Dec-18  10350.0510567.15 10333.85 10549.15 60.7
12-Dec-18 10591 10752.2  10560.8 10737.6 188.45
13-Dec-18  10810.7510838.6  10749.5 10791.55 53.95
14-Dec-18  10784.5 10815.75 10752.1 10805.45 13.9

L Net Weekly  Gain 111.75 )

For the week, we witnessed net weekly GAINs of 111.75 points for NSE Nifty
and 289.68 Points for BSE Sensex.

(BSE Sensex A
Date Open High Low Close Diff

10-12-18 35,204.66 35,246.97 34,915.77 34,959.72 -713.53
11-12-18 34,584.13 35,207.33 34,426.29 35,150.01 190.29
12-12-18 35,277.84 35,826.58 35,167.47 35,779.07 629.06
13-12-18 36,024.88 36,095.56 35,794.51 35,929.64 150.57
14-12-18 35,960.19 36,019.02 35,813.85 35,962.93 33.29

L Net Weekly  Gain 289.68 )

rities, or asadviceto do
so in any way whatso-
ever. All matter pub-
lished hereispurely for
educational and infor-
mation purposes only
and under no circum-
stances should be used
for making investment
decisions. Readers must

consult a qualified fi-

nancial advisor prior to
making any actual in-
vestment decisions,
based on information
published here. Any
reader taking decisions
based on any informa-
tion published here does
so entirely at own risk.
Above information is
based on the details

available as on the date
along with market per-
ceptions. Investors
should bear in mind that
any investmentsin stock
markets are subject to
unpredictable market
related risks. (THE
AUTHOUR IS SEBI
REGISTERED RE-
SEARCH ANALYST)

DECCAN HEALTHCARE BSE SME IPO DEC.
2018 REVI EW (SUBSCRIBEFORLONG TERI\/I)

Deccan Hedlth Care
Ltd. (DHL) that announced
its maiden IPO in Decem-
ber last postponedthesame
due to procedura lapses on
disclosures. It has  now
cleaned the dat and ismull-
ing afresh PO with modi-
fied terms. The  company
isinto devel oping, manufac-
turingand marketing abroad
rangeof hedlthcare prod-
uctsincluding nutraceuticd,
osmeceutical and Ayurveda
products and is known for
the premium range of prod-
uctsin al these categories.
Whileitismarketingits
products online as well as
offline itgives mgorthrust
for online marketing that

(" No financial information whatsoever published anywhere here should be con-
strued as an offer to buy or sell securities, or as advice to do so in any way whatso-
ever. All matter published here is purely for educational and information purposes
only and under no circumstances should be used for making investment decisions.
Readers must consult a qualified financial advisor prior to making any actual invest-
ment decisions, based on information published here. With entry barriers, SEBI wants
only well informed investors to participate is such offers. With crazy recent listings,
SME IPOs have started drawing attention of investors across the board. However, as
SME issues have entry barriers and continued low preference from broking commu-
nity, any reader taking decisions based on any information published here does so
entirely at own risk. Above information is based on information available as on date
Eoupled with market perceptions. Author has no plans to invest in this offer.
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supplier.

\past.

o DHL is emerging online Nutraceutical food supplement product

o Company is doing aggressive marketing with
“Beyoungbharat”initiatives.

o Imported plant and machinery to boost export earnings.

o Added investors like Kent RO, Valuewise, DS Group etc in recent

its

J

gave them the desired leve
of operations with over
1.65 lakh online loyd cus-
tomers. The company fol-
lows the concept of “Pre-
vention is better than cure”’
andiscompetingwith mul-
tinationa brandsthat aresold
a higher premiums. DHL's
online portas for e-com-
merce are
www.beyoungstore.com
a n d
www.deccanhedthcare.coiin.
The company uses natura
ingredients for its  product
formulas. Itisingdling new
imported plant and machin-
eriesto boost its export
earnings. USPfor DHL isits
dedinginFMCH (FastMov-
ing Consumer Hedthcare)

products that is fast grow-

ing sector.  The company
hastheability tosupply prod-
ucts in various forms such
as tablets, capaules, gd, lig-
uids, ointments, powder,
pastes etc. It isan 1SO
9001:2008 certified and
FSSAI license company. It
has PAN India presence
with over 140 distributors
and 6100 marketing agents.
It has dso entered into 2
distributorship agreements
with foreign distributors
Stuated in Kenya and Tan-
zania. DHL's products are
marketed under brand
nameslike" Stay Wow”, “Be
Young”, “My Nutridecc”,
“Pharma Decc” and “ Stay
Young”. It has identified
over 50 consumer wellness
godsandover 200 diseases,

disorders, disabilitieswhich
can be prevented by mest-
ing RDA of micronutrients
and it hasinnovated and de-
vel oped cost-effective prod-
ucts that areuniqueand dif-
ferentiated to combat such
diseases.

The company is par-
ticipating in recently an-
nounced  “Ayushman
Bharat” with its
“beyoungbharat” initiatives
that will help it to boost its
playin nutraceutical supple-
ment doses.

ISSUE DETAILS/
CAPITALHISTORY:

To part finance repay-
ment/prepayment of certain
debts, purchaseof plant and
machinery and related civil

Continueon......04
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Deccan Healthcare (DHL) Limited

Deccan Healthcare having niche place in|| !sueopensis
. . . . December 2018 -
nutraceutrical supplement with online marketing. || rssecioses20
Deccan Healthcare Ltd. December 2018

(DHL) wasincorporatedinthe
year 1996, It isinto develop-
ing, manufacturing and market-
ing abroad range of healthcare
products including
nutraceutical, cosmeceutical
and ayurveda products. With
an operating history of more
than two decades, it is prima-
rily known for its premium

“ DHL follows the concept of "Pre-
is better than cure”

vention
Uttarakhand. The quality of
products is evidenced by the
number of quality certifications
that the Company has obtained
fromvariouslocal and interna-
tional accredition agencies.
Itsfacility complieswith GMP
and WHO GMPfor itshealth/

ments, powder, pastes, etc.
DHL mainly developsand
markets differentiated
healthcare products specializ-
ing in nutraceutical and
cosmeceutical products, which
it commercializesthrough dif-

portal for
commercialisation
of products and
their distribution
through e-com-
merce. The online
portal for e-com-

Issue Detalls

(BDISETES

Particulars

Book Bult Issue

42,12,000 Equity Shares
Fresh Issue: Upto 22,12,000
Offer For Sale: Upto 20,00,000

Issuer Type
Issue Size

range of nutraceutical, diet | t d ferent revenue channels that | merce are www. . . .
ayurveda and cosmeceutical | °'€ ed_sup%demenl sh ;n takesthe productssolutionsto | beyoungstore.com Issue Size in Amount  aggreting up to Rs. 42.12 Cr.
products. In the present com- aﬁltjr\.l eéjclggs,:clifh thas fso the consumerswhichincludes | and www.| |Face Value Rs. 10
petitive era of medicines and orozluncts and is alls(;egnsel ch network of distributors, mar- | deccanhealthcare.| |l SSue price Rs. 95 to 100 per equity share
food supplements, DHL aimto 8001.2015 certified for Mar- keting agents, directtoconsum- | co.in. The Com-| [L ot Size 1200 Shares
distinguish identity by focus- emént System for manufac- ersand e-commercechanne for | pany has been re- Minimum Order Qnty. 1200 Shares
ing on ways to bridge the nu- ag domestic sales. The Company Ligting at BSE SME
i i For theyear /period ended Rupess in lakhs
oo = p
Particular Jun 30, 2018 FY18 FY17 FY16 _ :
Total assets  6,553.38 6,20209 495959 2.934.45 L"ar kRe;M l"’"F‘,ert_PO”'O” Upto2,12,000 Equity Shares
Total Revenue  859.35 397607 293894 1,617.70 Rgt”'_l : a't_ ortion - Upt020,00,000 Equity Shares
EBITDA 310.98 154337 1,285.43 617.83 aiFortion Upto20,00,000 Equity Shares
PAT 245.81 1,268.78 953.91 354.21

Leader with a Purpose Award
2018, INDIA LEADERSHIP -
Summit & Awards

tritiongapwhichisarecognized
cause of many diseases. The
company hasidentified over 50
consumer wellness goals and
over 200 diseases, disorders,
disabilities which can be pre-
vented by meeting RDA of mi-
cronutrientsand we haveinno-
vated and developed cost ef-
fective productsthat areunique
and differentiated to combat
such diseases. Thus it is fol-
lowing a concept of “Preven-
tion is better than Cure”

In 2010, DHL up its own
manufacturing facility at
SIDCUL Pantnagar, Rudrapur,

KUPOSHAN HATAO, KHUSHIYAN LAO |2

Few awards & Recognition

Honoured at Kokilaben Dhirubhai
Ambani Hospital and Medical Re-

search Institute - 2017

turing and supply of
Nutraceutical & Pharmaceuti-
cal Products. ItsR& D capabili-
tiesenableit to support growth
strategy by developing new
products and process which
enhance its range of products
and services. It has adiversi-
fied product portfolio with
product basket consisting of
morethan 1,500 products used
for various purposes such as
hair care, skin care, heart care,
immunity building, etc. It has
the ability to supply products
in various forms such as tab-
lets, capsules, gel, liquids, oint-

Best Wellness Brand - Fastest Growing
Online Nutrition Store - ASSOCHAM
Nutraceuticals Excellence Awards 2018

Registrar of the I ssue

Bigshare Services Pvt. Ltd.
Lead Manager of the Issue

Pantomath Capital Advisors Pvt. Ltd.

isnot required to maintain bi-
furcation of sales in the cat-
egory of distributors, market-
ing agents, direct to consumers
and e-commerce channel for
domestic sales. It hasatraining
centre for marketing agents
wherein it trains them about
businessmodel and offer them
variousschemesand incentives
to market its products. As on
date of this Red Herring Pro-
spectus, DHL has 140 dis-
tributors and around 6,100
marketing agents

ceiving encouraging)

response in this di-
rectionfrom consum-
ers. IthasaPAN In-
dia presence in do-
mestic markets. Cur-
rently it has over
1.65lakhloyal regu-

MR.MINTO GUPTA, Promotors

PROMOTER & MANAGING DIRECTOR

Mr. Minto Guptastarted Deccan Healthcarein 1996
with experience of over 20 yearsand hassteered the
company on a profitable journey. He has extensive
\ experience and know-how in the field preventive
and Wellnessproducts Hisdirection for Deccan Healthcareiscritical
in achieving strong a business performance and creating value for
shareholders. Mr. Minto Guptaisan M.Sc. Bio-Chemistry from Uni-
versity of Mumbai. His career background includes research and
management positions in companies such as Rallis India Ltd. (TATA
Company), Ranbaxy L abor atoriesand SOL Phar maceuticals. Asearly
as 1998, he had written hisvision: “to move health carefrom curative
medicines to preventive supplements’.

HITESH MOHANBHAI PATEL,

Promoter and Non Executive Director

Hitesh Patel, aged 43 years is the Promoter and
Non Executive Director of our Company. He was
appointed as additional director of our company

lar customers who|
arebuyingonlineand
hel ping the company
with word of mouth
publicity.

on December 14, 2016 and regularised as on Au-
gust 28, 2017. He has passed his Higher Second-
ary examination from Maharastra Board. He is

the guiding force behind all the strategic decisions..

COMPANY HIGHLIGHTS

DHL has
alsosetupown

1. Incorporatedin 1996,Deccan HealthcareL td. (DHL ) isisinto devel oping, manufacturingand mar -
ketingabroad rangeof healthcar e products

Started businessin 2010, DHL up itsown manufacturingfacility at SIDCUL Pantnagar, Rudrapur,
Uttarakhand.

3. Company haveintroduced nutraceutical, cosmeceutical and ayur veda products. With an operating
history of morethan two decades, it isprimarily known for itspremium range of nutraceutical,
ayurvedaand cosmeceutical products.

4. 1t hasalsoobtained FSSAI licensefor productsand isalsoan | SO 9001: 2015 cer tified for M anage-
ment System for manufacturingand supply of Nutraceutical & Pharmaceutical Products.

5. DHL hasalso set up own portal for commer cialisation of productsand their distribution through e-
commerce. The online portal for e-commerce are www.beyoungstore.com and
www.deccanhesalthcare.co.in.

6. Thecompany hasidentified over 50 consumer wellnessgoalsand over 200 diseases, disor ders,
disabilitieswhich can beprevented by meeting RDA of micronutrientsand we haveinnovated and
developed cost effective productsthat areuniqueand differentiated to combat such diseases.

7 Strongpresenceacrossvaluechain viz. R& D, manufacturing, branding and distribution

8 Benefitsof pricing power, superior cost control and datalever aging for decision making across
variouspointsof thevaluechain
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I( \ 0 ‘I I‘ “I ‘ 0 IJIT“}\ work, working capital and Having issued initid | it hasposted anaverage EPS On merchant banker’'s
e generd corpus fundneeds, | andsubsequentequity apar, | of Rs. 8.81 and an average | front, this is the 75th man-
™ s funry things thats oa Baeer ™ 1 DHL is coming out with a | it alsoraised further equity | RONW of 38.77%. date from its teblein  last
The days when inflation could topple govern- | maidenIPOof 4212000 eq- | in the price range of Rs. Theissueispriced a | three fiscas Out of last 10
ments appear to be gone. It is now time for the | uity shares of Rs. 10 each | 16.80 to Rs. 35 per share | aP/BV of 3.47 onthebasis | listings, al opened with a

government to worry about falling prices, espe-
cially of food. Retail inflation dropped to a 17-
month low of 2.33% in November, as compared
to 3.31% in October, primarily due to the fall in
the prices of various essential food items. Food
pricesfell by ahuge 6.96 percentage points com-
pared to ayear ago and, at minus 2.61%, are now
in deflationary territory for the second succes-
sive month. Thefall ininflation isobviously good
news for consumers, particularly those in urban
India who are happy to pay less for their pur-
chases; also for the Reserve Bank of India, which
will nhow have more room for manoeuvre in the
matter of interest rates. But it is bad news for
the producers of basic food items who are lo-
cated in the distress-affected rural parts of the
country, with falling farm incomes al so impacting
landless labour and rural demand. At the heart of
this problem isthe unpredictability of farm prices,
which are known to exhibit extreme levels of
volatility owing to various supply-side issues that
plague the agricultural sector. Though farmer pro-
ducer companies have stepped in with help and
guidance to farmers to use hedging tools to
minimise price risks, they are too few and far
between to make a difference. And even when
their produce finally commanded impressive
pricesin theretail market, the cartelised agricul-
tural marketing system has made sure that farm-
ersreceived little to nothing.

Ahead of the general election next year, State
governments across the country are likely to re-
sort to short-term relief measures such as farm
loan waivers to temporarily relieve farmers of
their deep distress. Further, with the issue of ru-
ral distress now expected to significantly affect
the general election verdict, the Bharatiya Janata
Party and the Congress are already engaged in a
competitive battle to offer the highest extent of
loan waiver to farmers. There will also be pres-
sure to announce higher minimum support prices
for various agricultural goods. It is another mat-
ter that no government has ever had the where-
withal to deliver on such lofty promises. In fact,
the poor implementation of MSPs is one of the
reasons for farmers taking to the streets in pro-
test. The Centre may prod the new RBI Gover-
nor to adopt amore dovish monetary policy stance
intherun-up to the election citing falling inflation
figures. But none of these measures will help
farmers, who have increasingly taken the protest
route of late to make their demands heard, in any
meaningful manner inthelong run. Real agricul-
tural reformiscrucial to enable farmersto freely
make their own business decisions without the
Lgrabbi ng hand of the government.

by way of book building
route with a price band of
Rs. 95-100 per share to
mobilize Rs. 40.01 cr. to -
42.12 cr. cr. (based on
lower and upper price
bands). Theissue comprises
of fresh equity issue of
2212000 shares and offer
for sdle (OFS) of 2000000
shares. Theissue opens for
subscription on 18.12.18
and will close on 20.12.18.
Minimum applicationisto
bemadefor 1200 sharesand
inmultiplesthereon, there-
after. Pogt dlotment, shares
will belisted on BSE SME.
Issue congtitutes 26.81%
of the post issue paid up
capital of the company. The
issueissolely leed managed
by Pantomath Capital Advi-
sor Pvt. Ltd. while Bigshare
ServicesPut. Ltd. isthereg-
igtrar to the issue.

between  February 2008
and February 2018. It has
also issued bonus shares in
the ratioof 1for 1inJanu-
ary 2002. The average cost
of acquisitionof sharesby
the promoters is “Not De-
terminable’ and Rs. 0.11 per
share. Post  issue, its cur-
rent paid up equity capital of
Rs. 13.50cr. will gand en-
hanced to Rs.15.71 cr.
FINANCIAL PERFOR-
MANCE
On the performance
front, for thelast four fiscals,
DHL hasposted  turnover/
net profits of Rs. 16.18 cr. /
Rs. 354 cr. (FY16) and Rs.
29.39 cr./ Rs. 9.54 cr.
(FY17) and Rs. 39.76 cr. /
Rs. 12.69 cr. (FY18). For
theQLof FY 19, it hasearned
a net profit of Rs. 2.46 cr.
on aturnover of Rs. 8.59
cr. For the last three fiscals,

of itsNAV of Rs28.84 as
0on 30.06.18. On thebasisof
its earnings for FY 18 issue
ispriced a a P/E of 12.4.
If we annudize latest earn-
ings and attribute it on fully
diluted equity post issue,
then asking priceisa aP/E
of 16. According to man-
agement company has his-
torical trendsof higher turn-
over and profits fromrainy
season i.e. Q2 onwards and
areconfident of maintaining
such trendsgoing forward.

COMPARE WITH
LISTED PEER:

As per offer docu-
ment, it has shown Zydus
Wellness as its listed peer
that iscurrently trading at a
P/E of around 37.8 (as on
14.12.18 closing).

MERCHANT
BANKER'S TRACK
RECORD.

premium ranging from
0.05% to 8% on the day of
liging.
Conclusion/ Investment

Strategy

DHL'’s origina IPO
launch plan in March/April
2018 was called off soon
after announcement due to
sometechnica lgpsesandis
now finaly on. The Com-
pany has proven track
record of improved
financids year after year. It
has a creamy ligt of inves
tors(that includes Kent RO,
Valueworth Capital, DS
Group etc.) in pre-1PO
placements. Postissue, com-
pany will turndebt freeand
will have better earnings.
Consderingdl these, Inves-
torsmay congdered it for
long term.

Reviewer recom-
mends Subscribing to the
issue for Long Term.

J
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ATTENTION

The material contained in the Economic Revolution is
based on Fundamental and Technical analysis& other scientific
methods and also the knowledge and belief of author. Error
can not to berulled out. Theinformation given is of General
advisory nature only. The Editor, the Publisher and the Author
does not take any consequences arising out of it. All rights
reserved. Reproducing to whole or in part of any matter

including featurs without permision is not permitted. Legal
jurisdiction is Ahmedabad only. The material given in the
Economic Revolutionistheviewsof author only, it not means
that Editor is agree with it, so Editor, the Publisher and the
printer is not resposible for the contains in writers article.

Narendra Joshi, Editor, The Economic Revolution.

—

Dl;lel@n(;gﬂg,oergtefeaturematter

(DHL) wasincorporatedin
the year 1996, It isinto de-
veoping, manufacturingand
marketing abroad range of
hedlthcare productsinclud-
ing nutraceutical,
cosmeceuticd andayurveda
products. Withanoperating
history of morethantwo de-
cades, itisprimarily known
for its premium range of
nutraceutical, ayurvedaand
cosmeceutica products. In
the present competitive era
of medicines and food
upplements, DHL am to
didinguishidentity by focus-
ingonwaystobridgethenu-
trition ggpwhichisarecog-
nized cause of many dis-
eases. The company has
identified over 50 consumer
wellnessgoa sand over 200
diseases, disorders, disahili-
tieswhich canbeprevented
by meeting RDA of micro-
nutrientsand wehaveinno-
vated and devel oped codt &f-
fective products that are
uniqueand differentiatedto
combat suchdiseases. Thus
it isfollowing a concept of
"Prevention is better than
Curée'.

In2010, DHL upitsown
manufacturing facility at
SIDCUL Pantnagar,
Rudrapur, Utterakhand. The
qudity of products is evi-
denced by the number of

=
et

2
qudity certificationsthat the
Company hasobtainedfrom
various loca and interna-
tiond accredition agencies.
Itsfacility complies with
GMP and WHO GMP for
itshedlth/ diet supplements
and ayurvedic products. It
hasaso obtained FSSAL i-
cense for products and is
ds0an1S09001:2015 cer-
tifiedfor Management Sys-
tem for manufacturing and
supply of Nutraceutica &

Pharmaceutical Products.
[tsR& D capabilitiesenable
it to support growth dtret-
egy by developing new
productsand processwhich
enhance its range of prod-
ucts and sarvices. It has a
diversfied product portfolio
with product basket consst-
ingof morethan 1,500 prod-
ucts used for various pur-
posessuchashair care, kin
care, heart care, immunity
building, etc. It hasthe abil-
ity tosupply productsinveri-
ous forms such as tablets,
capaules, gd, liquids, aint-
ments, powder, pades, €eic.

DHL mainly develops
and markets differentiated
hedlthcareproductsspecid-
izing in nutraceutical and
cosmeceutical products,
which it commercializes
through different revenue
channd sthet tekestheprod-
uctssolutionstotheconsunt-
erswhichincludesnetwork
of digtributors, marketing
agents, direct to consumers
and e-commerce channedl
for domestic sales. The
Company isnot required to
mantanbifurcationof sdes
in the category of digtribu-
tors marketingagents, direct
to consumers and e-com-
merce channd for domes-
ticsdes Ithasatraining cen-
tre for marketing agents
wherenit trainsthem about
business moddl and offer
them various schemes and
incentivestomarket itsprod-
ucts. Ason date of thisRed
Herring Prospectus, DHL
has 140 distributors and
around 6,100 marketing

agents.
DHL has also set up
own portal for

commercidisation of prod-
ucts and their digtribution
through e-commerce. The
online portal for e-com-
merce are
www.beyoungstore.com
a n d
www.deccanhedthcarecoin.
The Company hasbeenre-

ceiving encouraging re-
goonseinthisdirectionfrom
consumers. IthasaPAN In-
dia presence in domestic
markets. Currently it has
over 1.65lakhloyd regular
customers who are buying
onlineand hd pingthecom-
pany with word of mouth
publicity.

Its Promoters, Minto
Guptaand Hitesh Petel have
played aningtrumentd role
in the growth of Company.
Minto Gupta has been as-
sociated with Company
sinceincorporation. Heisthe
guidingforcebehindthere-
searchand devel opment ca
pabilities of the Company
and under hisguidanceithas
been ableto successfully ex-
ecute business strategies
over the years. Other pro-
moter Hitesh Patel joined
handswith the Company in
2008 and has since then
headed the Company for
organicand grategicgrowth
by tapping theexpansionop-
portunitiesavailableat differ-
ent phases of its business
cyce

According to manege-
ment, one of its USP isits
dedlingin FMCH products,
whichisafast growing sec-
tor. Theemerging consumer
habitsand exposurethrough
digital mediaandinternetis
diguptingthehedthcaresec-
tor. The consumers are
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(This is only an advertisement for Information purpose and not a Prospectus announcement. This does not constitute an invitation or offer to acquire, purchase or subscribe for securities. Not for publication or distribution, directly or indirectly outside India

| DECCAN HEALTH CARE LIMITED

HCA]ﬂ’\CAYC Our Company was originally incorporated as Deccan Health Care Limited at Hyderabad, Andhra Pradesh as a Public Limited Company under the provision of Companies Act, 1956 vide Certificate of Incorporation dated June 14,
Limiteb 1996 bearing Registration Number 01-24351 issued by the Registrar of Companies, Andhra Pradesh, Hyderabad. Subsequently, our Company was converted into a private limited company and the name of our Company was

'« for wellness changed to Deccan Health Care Private Limited vide a Fresh Certificate of Incorporation dated June 12, 2009, issued by the Assistant Registrar of Companies, Andhra Pradesh. Further, our Company was converted into a public

o 2" Since 1996 limited company pursuant to special resolution passed by the members in Extraordinary General Meeting held on August 12, 2017 and the name of our Company was changed to Deccan Health Care Limited vide a Fresh Certificate
on¢ of Incorporation dated August 31, 2017, issued by the Registrar of Companies, Andhra Pradesh, Hyderabad. For details of Incorporation, Change of Name and Registered Office of our Company, please refer to chapter titled 'Our

.\ S .I: W VV " History and Certain Other Corporate Matters' beginning on page 170 of the Red Herring Prospectus.
- O y O - Registered and Corporate Office: 247, 2nd floor, Dwarakapuri Colony, Punjagutta, Hyderabad — 500 082, Telangana, India. Tel. No: +91 40 40144508; E-mail: investor@deccanhealthcare.co.in;
Website: www.deccanhealthcare.co.in; Corporate Identification Number: U72200TG1996PLC024351; Contact Person: Purnima Bhasin, Company Secretary and Compliance Officer

PROMOTERS OF OUR COMPANY: MINTO PURSHOTAM GUPTA AND HITESH PATEL

INITIAL PUBLIC OFFER OF 42,12,000 EQUITY SHARES OF FACE VALUE OF X 10/- EACH (“EQUITY SHARES”) OF DECCAN HEALTH CARE LIMITED (“COMPANY” OR “ISSUER”) FOR CASH AT A PRICE OF X [*] PER EQUITY SHARE (THE “OFFER PRICE”)
(INCLUDING A SHARE PREMIUM OF % [] PER EQUITY SHARE) AGGREGATING X [*] LAKHS (“OFFER”) COMPRISING A FRESH ISSUE OF 22,12,000 EQUITY SHARES AGGREGATING X [*] LAKHS BY THE COMPANY (“FRESH ISSUE”) AND AN OFFER FOR SALE OF
14,00,000 EQUITY SHARES BY HITESH PATEL (REFERRED TO AS THE “ PROMOTOR SELLING SHAREHOLDER”) AND 6,00,000 EQUITY SHARES BY MEENAKSHI GUPTA (REFFERED TO AS THE “SELLING SHAREHOLDER”) (COLLECTIVELY KNOWN AS
“SELLING SHAREHOLDERS”) AGGREGATING 20,00,000 EQUITY SHARES BY THE SELLING SHAREHOLDER (“OFFER FOR SALE”) AND TOGETHER WITH THE FRESH ISSUE (“THE OFFER”).

THE OFFER COMPRISES OF 2,11,200 EQUITY SHARES OF FACE VALUE X 10/- EACH FOR CASH AT A PRICE OF X [*] PER EQUITY SHARE, AGGREGATING X [] LAKHS WHICH WILL BE RESERVED FOR SUBSCRIPTION BY THE MARKET MAKER TO THE OFFER
(THE “MARKET MAKER RESERVATION PORTION”). THE OFFER LESS MARKET MAKER RESERVATION PORTION L.E. OFFER OF 40,00,800 EQUITY SHARES OF FACE VALUE OF ¥ 10/- EACH FOR CASHAT A PRICE OF X [*] PER EQUITY SHARE, AGGREGATINGX
[]ISHEREINAFTER REFERED TO AS THE “NET OFFER”, THE OFFERAND THE NET OFFER WILL CONSTITUTE 26.81% AND 25.46%, RESPECTIVELY OF THE POST OFFER PAID UP EQUITY SHARE CAPITAL OF OUR COMPANY.

The Offer is being made for at least 25% of the post-Offer paid-up Equity Share capital of our Company in terms of chapter IX of the SEBI ICDR Regulations, 2018 as amended from time to time. The SEBI ICDR Regulations permit the issue of securities to the public through the Book
Building Process, wherein not more than 50% of the Net Offer shall be allotted on a proportionate basis to QIBs. Further notless than 15 % of the Net Offer shall be available for allocation on a proportionate basis to Non Institutional Bidders and not less than 35 % of the Net Offer shall be
available for allocation on a proportionate basis to Retail Individual Bidders, subject to valid Bids being received at or above the Offer Price.

Accordingly, the allocation of the Offer shall be made as follows -
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QIB Category: Nil*
Retail Category: 50 % of the Net Offer
Non-Institutional Investor Category: 50 % of the Net Offer
Market Maker Reservation Portion: 2,11,200 equity shares aggregating 5.01 % of Offer size
*There are no equity Shares reserved for allocation to QIB category. However, QIBs can apply in the Non-Institutional Portion.
Listing: The Equity Shares of our Company offered through the Red Herring Prospectus are proposed to be listed on the SME Platform of BSE Limited (‘'BSE SME’) in terms of the Chapter IX of the SEBI (ICDR) Regulations, 2018 as amended from time to time. Our Company has
received an In-principle approval letter dated December 07, 2018 from BSE Limited for using its name in the Offer document for listing of our shares on the SME Platform of BSE Limited. For the purpose of this Offer BSE Limited shall be the Designated Stock Exchange.
DISCLAIMER CLAUSE OF BSE (DESIGNATED STOCK EXCHANGE): BSE Limited (“BSE”) has given vide its letter dated December 07, 2018 permission to this Company to use its name in this offer document as one of the stock exchanges on which this company’s securities are
proposed to be listed on the SME Platform. BSE has scrutinized this offer document forits limited internal purpose of deciding on the matter of granting the aforesaid permission to this Company. BSE Limited does notin any manner:-
. warrant, certify or endorse the correctness or completeness of any of the contents of this offer document; or

2. warrantthat this Company’s securities will be listed or will continue to be listed on BSE; or

3. take any responsibility for the financial or other soundness of this Company, its promoters, its management or any scheme or project of this Company;

4. warrant, certify or endorse the validity, correctness or reasonableness of the price at which the equity shares are offered by the Company and investors are informed to take the decision to invest in the equity shares of the Company only after making their own independent enquiries,
investigation and analysis. The price at which the equity shares are offered by the Company is determined by the Company in consultation with the Merchant Banker to the issue and the Exchange has no role to play in the same and it should not for any reason be deemed or
construed that the contents of this offer document have been cleared or approved by BSE. Every person who desires to apply for or otherwise acquire any securities of this Company may do so pursuant to independent inquiry, investigation and analysis and shall not have any claim
against BSE whatsoever by reason of any loss which may be suffered by such person consequent to or in connection with such subscription/acquisition whether by reason of anything stated or omitted to be stated herein or for any other reason whatsoever.

5. BSE does notin any manner be liable for any direct, indirect, consequential or other losses or damages including loss of profits incurred by any investor or any third party that may arise from any reliance on this offer document or for the reliability, accuracy, completeness, truthfulness

ortimeliness thereof.
6. The Company has chosen the SME platform on its own initiative and atits own risk, and is responsible for complying with all local laws, rules, regulations, and other statutory or regulatory requirements stipulated by BSE other regulatory authority. Any use of the SME platform and the
related services are subject to Indian laws and Courts exclusively situated in Mumbai.
and it should not for any reason be deemed or construed that this offer document has been cleared or approved by BSE. Every person who desires to apply for or otherwise acquires any securities of this Company may do so pursuant to independent inquiry, investigation and analysis
and shall not have any claim against BSE whatsoever by reason of any loss which may be suffered by such person consequentto or in connection with such subscription/acquisition whether by reason of anything stated or omitted to be stated herein or for any other reason whatsoever.
DISCLAIMER CLAUSE OF SEBI: Since the Offer is being made in terms of Chapter X of the SEBI (ICDR) Regulations, 2018, the Draft Red Herring Prospectus was not filed with SEBI. In terms of the Regulation 246 of SEBI ICDR Regulations, the SEBI shall not issue any observation
on the Offer Document. However, pursuant to sub regulation (5) of regulation 246, the copy of Draft Red Herring Prospectus has been furnished to the board in a soft copy. Hence, there is no such specific disclaimer clause of SEBI. However, investors may refer to the entire “Disclaimer
Clause of SEBI” on page 270 of the Red Herring Prospectus.
GENERAL RISK: Investments in equity and equity-related securities involve a degree of risk and investors should not invest any funds in this Offer unless they can afford to take the risk of losing their entire investment. Investors are advised to read the risk factors carefully before
taking an investment decision in the Offer. For taking an investment decision, investors must rely on their own examination of our Company and the Offer including the risks involved. The Equity Shares issued in the Offer have not been recommended or approved by the Securities and
Exchange Board of India (“SEBI"), nor does SEBI guarantee the accuracy or adequacy of the Draft Red Herring Prospectus. Specific attention of the investors is invited to the section “Risk Factors” beginning on page 28 of the Red Herring Prospectus.

BOOK RUNNING LEAD MANAGER TO THE OFFER REGISTRAR TO THE OFFER COMPANY SECRETARY AND COMPLIANCE OFFICER

A Purnima Bhasin
P ) 247, 2nd floor, Dwarakapuri Colony, Punjagutta,
s i ! Hyderabad - 500 082, Telangana, India
PANTOMATH CAPITAL ADVISORS PRIVATE LIMITED BIGSHARE SERVICES PRIVATE LIMITED Tel: +91-40-40144508; Email: cs@deccanheatthcare.co.in
406-408, Keshava Premises, Behind Family Court, Bandra Kurla Complex, 1st Floor, Bharat Tin Works Building, Opp. Vasant Oasis, Makwana Road, Marol, Website: www.deccanhealthcare.co.in
Bandra East, Mumbai 400051. Tel: +91 22 6194 6700; Fax: +91 22 2659 8690; Andheri East, Mumbai — 400059 Investors may contact our Company Secretary and Compliance Officer
Investor Grievance Email: ipo@pantomathgroup.com; Tel: +91 22 62638200; Fax: +91 22 62638299; Email: ipo@bigshareonline.com and / or the Registrar to the Offer and / or the Book Running Lead
Email Id:- ipo@pantomathgroup.com; Website: www.pantomathgroup.com; Website: www.bigshareonline.com; Manager, in case of any pre-Offer or post- Offer related problems, such as
Contact Person: Hardik Bhuta / Unmesh Zagade; Investor Grievance Id: investor@bigshareonline.com non-receipt of letters of allotment, credit of allotted Equity Shares in the
SEBI Registration No.: INM000012110 Contact Person: Nilesh S Chalke; SEBI Registration Number: INR000001385 respective beneficiary account, or unblocking of ASBAetc.

AVAILABILITY OF BID CUM APPLICATION FORMS: Bid-cum-Application Forms can be obtained from the registered office of Deccan Health Care Limited, BRLM to the Offer: Pantomath Capital Advisors Private Limited, Tel: +91 22 6194 6700; Fax: +91 22 2659 8690; Syndicate
member viz. Pantomath Stock Brokers Private Limited, Tel: +91 22 4257 7000; Fax: +91 22 2659 8690; Registrar to the Offer: Bigshare Services Private Limited; Tel: +91 22 62638200; Fax: +91 22 62638299 Bid-cum-application Forms will also be available at selected location of
registered brokers, RTA participating in this Offer, DP and on the website of BSE Limited and at the designated branches of SCSBs, the list of which is available on the website of BSE Limited on www.bseindia.com and SEBI on
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=yes .

AVAILABILITY OF RED HERRING PROSPECTUS: Investors should note that Investment in Equity Shares involves a high degree of risk and investors are advised to refer to the Red Herring Prospectus and the Risk Factors contained therein, before applying in the Offer. Full copy of
the Red Herring Prospectus will be available at the website of SEBI at www.sebi.gov.in, the website of Stock Exchange at www.bseindia.com, the website of Book Running Lead Manager at www.pantomathgroup.com and the website of our Company at www.deccanhealthcare.co.in.
APPLICATIONS SUPPORTED BY BLOCKED AMOUNT (ASBA): Investors have to compulsorily apply through the ASBA process. ASBA has to be availed by all the investors except anchor investors. The investors are required to fill the application form and submit the same to the
relevant SCSB at the specified location or registered brokers at the broker centres or RTA or DP. The SCSB will block the amount in the account as per the authority contained in application form. On allotment, amount will be unblocked and account will be debited only to the extent
required to be paid for allotment of shares. Hence, there will be no need of refund. The application forms can also be downloaded from the website of BSE Limited. Application forms can be obtained from the list of banks that are available on website of SEBI at www.sebi.gov.in. For more
details onthe ASBA process, please refer to the details given in application forms and Red Herring Prospectus and also please refer to the chapter titled “Offer Procedure” on page 285 of the Red Herring Prospectus.

Bankers to the Offer/ Refund Banker to the Offer: ICICI Bank Limited & IndusInd Bank Limited.

BID/OFFER OPENS ON: TUESDAY, DECEMBER 18, 2018*

dielcl UL CLOSES ON: THURSDAY, DECEMBER 20, 2018
AS BA* Simple, Safe, Smart way of Application — Make use of it !!!

*Applications Supported by Blocked Amount(ASBA) is a better way of applying to issues by simply blocking the fund in the bank account, investors can avail the same. For details, check section on ASBA below.
Mandatory in public issues from January 01, 2016. No cheque / demand draft will be accepted.

In case of any revisions in the Price Band or force majeure, banking strike or similar circumstances, for reasons to be recorded in writing, the Bid/Offer Period will be extended by at least three additional Working Days after such revision of the Price Band, subject to the Bid/Offer Period
not exceeding 10 Working Days. Any revision in the Price Band and the revised Bid/Offer Period, if applicable, will be widely disseminated by notification to the Stock Exchange, by issuing a press release, and also by indicating the change on the website of the BRLM and the terminals
of the Syndicate Members and by intimation to the SCSBs, Registrar to the Issue and Share Transfer Agent(s), Collecting Depository Participants and the Registered Brokers.

Bidders should note that on the basis of PAN, DP ID and Client ID as provided in the Bid cum Application Form, the Bidder may be deemed to have authorized the Depositories to provide to the Registrar to the Offer, any requested Demographic Details of the Bidder
as available on the records of the depositories. These Demographic Details may be used, among other things, for blocking or unblocking of ASBA Account or for other correspondence(s) related to an Offer. Bidders/Applicants are advised to update any changes to
their Demographic Details as available in the records of the Depository Participant to ensure accuracy of records. Any delay resulting from failure to update the Demographic Details would be at the Bidders' sole risk. Bidders should ensure that PAN, DP ID and the
Client ID are correctly filled in the Bid cum Application Form. The PAN, DP ID and Client ID provided in the Bid cum Application Form should match with the PAN, DP ID and Client ID available in the Depository database, otherwise, the Bid cum Application Form is
liable to be rejected. Bidders should note that the beneficiary account provided in the Bid cum Application Formis active.

Contents of the Memorandum of the Company as regards its Objects: Investors are requested to refer to clause IIl of the Memorandum of Association of the Company for the main objects to provide and other objects of the Company. The Memorandum of Association of the
Company is a material document for inspection in relation to the Offer. For details, see the section “Material Contracts and Documents for Inspection” on page 363 of the Red Herring Prospectus.

Liability of the members of the Company: Limited by shares.

Amount of share capital of the Company and Capital structure: The authorised, issued, subscribed and paid up share capital of the Company as on the date of the Red Herring Prospectus is as follows: The authorised capital of the Company is ¥ 18,00,00,000 divided into
1,80,00,000 Equity Shares of% 10 each. The issued, subscribed and paid -up share capital of the Company is ¥ 13,50,14,300 divided into 1,35,01,430 Equity Shares ofX 10 each. For details, see the chapter “Capital Structure” on page 73 of the Red Herring Prospectus.

Names of signatories to the Memorandum of Association of the Company and the number of Equity Shares subscribed by them: P. Koteswara Rao, P. Ratna Sree, P. Chiranjeevi, Mohan Lal Gupta, Meenakshi Gupta, P. Hemalatha and P. Hemalatha subscribed 10 equity
shares each, Total Equity Shares =70.

Price Band: ¥ 95 to ¥ 100 Per Equity Share of Face Value of ¥ 10 each.
The face value of equity shares is T 10 each.
Bids can be made for a minimum of 1,200 Equity Shares and in multiples of 1,200 Equity Shares thereafter.

RISKS TO INVESTORS:

I. This being the first public Offer of our Company, there has been no formal market for the Equity Shares. The face value of the Equity Shares is ¥ 10 each. The Offer Price as stated in
“Basis for Offer Price” on page 102 should not be taken to be indicative of the market price of the Equity Shares after the Equity Shares are listed on SME platform of BSE Limited. No
assurance can be given regarding an active or sustained trading in the Equity Shares or regarding the price at which the Equity Shares will be traded after listing.

Il. As on date of the Red Herring Prospectus, the average cost of acquisition per Equity Share by our Promoters viz. Minto Purshotam Gupta is Not Determinable and Hitesh Patel is 0.11.

For Deccan Health Care Limited
On behalf of the Board of Directors

Sd/-
Date : December 14, 2018 Minto Purshotam Gupta
Place : Hyderabad Managing Director

DECCAN HEALTH CARE LIMITED is proposing, subject to market conditions, public offer of its equity shares and has filed the Red Herring Prospectus with the Registrar of Companies, Hyderabad. The Red Herring Prospectus is available on the website of SEBI at www.sebi.gov.in,
the website of the Book Running Lead Manager at www.pantomathgroup.com, website of the BSE at www.bseindia.com and website of Issuer Company at www.deccanhealthcare.co.in. Investors should note that investment in Equity Shares involves a high degree of risk. For details,
investors shall refer to and rely on the Red Herring Prospectus including the section titled “Risk Factors” beginning on page no. 28 of the Red Herring Prospectus, which has been filed with ROC. The Equity Shares have not been and will not be registered under the US Securities Act
(the “Securities Act”) or any state securities law in United States and may not be Issued or sold within the United States or to, or for the account or benefit of, “U.S. persons” (as defined in the Regulation S under the Securities Act), except pursuant to an exemption from, or in a
transaction not subject to the registration requirements of the Securities Act of 1933. CONCEPT




